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PCE stands for Permanent Cosmetics Effects. This is a limited liability company based in Ohio. The 
company’s main specialty is the provision of exemplary cosmetic services as well as training. 
Through innovative management, the company has grown rapidly in recent years. In order for PCE 
to enhance its revenues, it is essential for the management embrace modern marketing systems. 
Such systems are essential platforms for enhancing the company’s reach not only in Columbus but 
also in other parts across the United States. 
 The integration of electronic commerce platforms within the operational framework of PCE Studios 
is a vital approach for enhancing performance. Although there are numerous types of electronic 
commerce tactics, it is essential for PCE to select a platform that aligns with its current capacity. This 
is a crucial approach that helps in attaining efficiency within an organization. In addition to electronic 
commerce, there are numerous social networking options available for PCE in line with its current 
needs. Social networks are extremely popular in the digital age. Consequently, it is crucial for PCE 
to identify the most suitable social networking alternatives. For instance, PCE must select an 
effective application that facilitates for customer analytics across different social networks.  The 
implementation of this project meet the goals. 
 
